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Entry Declining
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Demand
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In general, would you say you are drinking more, less, or about the 
same amount of craft beer now as you did one year ago?

More Less
Source: Harris Poll









FRED Graph

https://fred.stlouisfed.org/graph/?g=1oS5B


Off-Premise
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Source: Bump Williams Consulting



Craft’s Value Proposition

•Consumer research has traditionally told 
us craft was largely driven by three value 
attributes:
•Flavor
•Variety
•Values (local, independent, etc.)



Styles at Both Ends
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How important when choose a craft beer to purchase?
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Styles at Both Ends
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